GLOBE VILLAGE
MALL ACTIVATION

Agency Presentation
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PIQECT BACKGROUND

Tattoo@Home wants a mall activation that is
experiential and educational to Introduce
and teach the market about the product.

OBJECTIVES

® Convert other broadband users to
Tattoo@Home users

® Educate consumers about Tattoo@Home

® Compel consumers from villages 1o visit mall
activation




VENUE SUGGESTIONS

Replacement for Glorietta
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CONCEPT
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A@CY OBJECTIVES

® Create an interactive booth that will attract
the attention of consumers and educate
them about the product

® Affract and encourage consumers o
check out the mall activation through
creative drive-to-site activity

® Create traffic towards booth




THEMATIC EXECUTION













PRE-ANNOUNCEMENT

DAYS 1 -2
Creative Bannering, Postering

® To be placed beside gates

® Bamboo holding guitar
spilling out musical notes,
musical notes on the
ground

® Announcing date and
location of activation and
freebies



DAYS 3-5
Creative Flyering

® Costumed models in skates
will be stationed at village
gates / guard houses

® Stamp card flyers will be
given to the residents

® Inside the Stamp Card flyers
are the raffle ticket to be filled (=
out '5;'7’-‘.;-'.-: :

@ The residents have to bring .

the stamp card flyers to the
booth to avail of the freebies
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* Get youn, Wi-Fi password from our models

Where: Trinoma
When: Date

Present this stamp card and

get exciting services and freebies!

Stamp Card
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'Ra)tto @HOME

LIVE WITHOUT LIMITS

Contact Details:



DRIVE-TO-SITE

. = i
- - i ¢ \
Y N

i | _V' 3
| 1 N\ \ ‘P o p 8
| ol . ! " “7 | { .

g
P
‘ | . ==
‘ f . g, i 4 7 X 1
. TR TS i
—— I =
" - i
»

DAYS 6 — 7 (Activation Days)
Creative Recorida

@ Live DJ playing / mixing songs on Recorida
® Recorida serving limited free donuts e

® To be executed early mornings before
activation hours

® Announcing activities in booth and freebies







FLYER FOR PASSERSBY

Models in.rollerblades will hand out flyers to passersby in mall







SIDE GAME FOR WALK-INS




EXPERIENCE




MODELS’
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Screen TV
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INSTALLERS ON STANDBY IN
VILLAGES

@ Installers on Standby for FREE QUICK
INSTALL — Models in uniforms to standby in
villages using Store on The Go Truck




BOOTH PROCESS FLOW
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B\GOTH PROCESS FLOW FOR WALK-INS
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\H%LY PROGRAM

® Host Spiels
® Raffle
® Game
® Raffle

® Game
® Host Spiels




GUESS THAT SONG:

On speakers will start playing famous
songs and first player to guess the song
rnght win
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